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‘Epeovae Xpiiong kot Arotehespatikomras s Aregipiong otig EAingvikég
Emyaipijoerg Enindov

BANTA BAZIAIKH', ®QTIOY IIETPOX!, TIAIIAAOIIOYAOX IQANNHZ?
TPITKAX MAPIO'., S TAMOY NIKOAAOZX'

IIEPIAHYH

INUEPU O GLVOETIKOG KPIKOZ UVAUESH GTOV KOTUVUAMTI) KUl TO TPOIOV Kol 1) 7o
aE10MPOGEKRTY UMO OAES TIG LOPPES EMKOWOVIUG QVALESH TOVS eivar 1) Sia@hoT aQov
diver 10 Puoikd epébopa OTOV KUTAVOAMTY] Yo TNV GROKTNON &vOg RPOIdVTOS.
ISwitepo otov xhado tov elhnvikoy emimiov n SiaPipion amotekei £va ONUUVIIKO
HECO HOTE Ol EMYEPNOES VO CVENCOLY TIC TOANGES TOLG KOl KOT EREKTUON TO
KEPSOL TOVS, TV UVTAYOVIGTIKOTNTA TOLG Ka periovakd to péyefog tous, ahha Kut va
Swmpiioovy ) Brocwoéma tovg. Ly rupodou gpyacia mov Swelayetur Yo Tpd™
@opé oty EAAada, mupovowdloviar 1o umoteréopatu £pevvuc OTOV TONEU NG
Supijpong 6To xMpo Tov emitiov ot Proteyvies ko Propyevies Tov koL pe oKOTO
VO QVUYVEPLOTEL 1] ONHUVTIKOTNTY TOL POAOL TS 6TO ¥Mpo avtd. [ myv mpotoyevi)
avt épevva mov Tpaypatomomnke o 2005 oe Tuyaio deiypa o raverrivio eninedo,
ypnowonomnke ywe ™ Afyn TV arngpeimtov otoygiov n pébodog ™ ypfong
KATAAANAL SopmUEVeV EpOTHATOAOYIOV To. ONoin GLYKEVIPOONKUY, ENESEPYAOTNKOY
Kot gveibBnkay pe ™ ypnon tou otatioTikol npoypaupatog SPSS. Ta aroteréopata
Seiyvouy 0L KAISOS TG TUpaywyhs Tov eAANViKoD enimhov Hempel Tn Sruphuien ToAD
ONUUVTIKY] KUl ®¢ éve avuUROGTUCTO KOUUATL TG AEITOVPYINS TMV ETLYEPTCEMV.
Baowog otoz0z Tove, pEco g dtapiuiong eivat 1) auénon tov tmkicemy, 1 adénon
Tov ueptdiov ™G ayopds, Kt Tov KEpdovs. Apeco oTdyo ¥piong ™S dweimens
amoterei N emdiodn ™ aviidpuoys oe Kamowy aviayovioth. Q¢ onuavtikotepa
KPITNPWL  EMAOYIS TOL SPNIUOTIKOD HEGOL EIVUL 1) UROTEAECUOTIKOTNTU KUl 1)
KUKAOQOPiQ TOV, EVEH TA OIKOVOIKE OTOEIR OMME TO KOGTOZ THG %PIOIE TOL UEGOD
Kot o dwabéoyiog mpobmoroyicpos v Srupnuon rapPavovron coPapd vaoyn. Ta
KAUOIK( TEPIOBIKA KUt Ta TEPIOBIKA NAKOGUNONG omTudV, DEmpodvTul To 1BUVIKOTEPU
NECE dra@RucS Tov EriTAOV.

AfSois whewda: Swpnuon emimhov, emyepnoelg emimAov, KPITHPIW  EMAOYNS
SNWENUOTIKOV HEGOV, GMOTEAECHATIKOTITA SU@NUOTIKOV HECOV.

Epyactipio Aacuaig Orkovopuxie, Lyoki Aucoroyiag & OI1 — ATL®., 54124 Osooarovikn

Tpnpa Lyedacpov xm Teyvoroying Zokov xm Exiwhov, Hapapmpa Kapditoag, TEl Aaproag, 43100
Kapditaa



Mpakrika 1390 NaveAfjviov Agoohoyikod Tuvedpiou NG EAANVIKNG Aacoloyikng Eraipiag
(Apapa 7-10/10/2007), 1opog I, aeA. 250-260.

Research of Use and Effectiveness of Advertisement at the Greek Furniture
Enterprises

VANTA VASSILIKI', FOTIOU PETROS', PAPADOPOULOS IOANNIS?
STAMOU NIKOLAOS'

Abstract

Nowadays the conjunctive ring between the consumer and product and the most
remarkable form of communication of all between them is advertisement since it gives
the basie stimulus to the consumer to gain a product. Especially at the branch of Greek
furniture advertisement consists a major mean such as the enterprises to increase their
sales and at an extensional meaning their profits, their competitiveness and in the
tuture their size but also to maintain their viability. At the present study which 1s
conducted for the first time in Greece, the results of a research to the sector of
advertisement in the branch of furniture industries and manufactures are presented in
order to recognize the majority of it’s role at the specific sector. For this primary
research, which has been conducted during 2005 into an accidental sample n Pan-
Hellenic level, for the gathermg of the fundamental data the method of using specially
constructive questionnaires was used, which were gathered, processed and analyzed
using the statistical program of SPSS. The results shows that the branch of the
production of Greek fumiture considers advertisement as very significant and as an
mtegral piece of enterprise’s function. Theiwr basic aim, through advertisement 1s the
increase of sales, the increase of their market share and their profits. A direct aim of
advertisement’s usage constitutes the objective of their reaction to a competitor. As
major criteria of chooosing the advertisement’s means are 1t’s effectiveness and
circulation, while the economic elements such as the usage cost of the means and the
available budget for advertisement are taking m thought seriously. The branch
magazines and the magazines considering houses decoration seem to be the 1deal
means for furniture’s advertisement.

Key Words: furniture advertisement. furniture enterprises, advertisement’s means
choice criteria, advertisement’s means effectiveness.

Ewayoy

To QuivoueEvd TOV KUTUVUA®TICNOD ONHEPY, £XEl OC TOUTY Kot umodékny Ovo
TUPUYOVIES, TOV KUTUVUAMTI) KUl TO TPOToV. O cVOETIKGS KPIKOG UVANESH GTOUG dVo
autobe mupdyovreg eivar 1 Swgiuioy upod diver 10 Pacikd  epébopa otov
KOTUVOAMTI] Yo TNV GroKTon evog mpoidvrog (Wells etal. 1998). Tug pépeg pog
ooV ever 1) Swepnuon elval e ETYEPNROTIKY SpuaTploTyTa, HE TN HOPEY| TOv

'Laboratory of Forest Economics, Faculty of Forestry and Natural Environment — A.U.TH., 354124
Thessalonica.

"Department of Wood and Fumiture Technology and Design. Karditsa Branch, TEI of Larissa, 43100
Karditsa.
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ézer Swpopemdei ta tehsvtaia ypovia, pmopei va Bewpnbei 6Tt amotekel Oeopd,
GOYYPOVN ROPPT] TéVNG 1] ukOpa Kut KoOwvoviko gpawvopevo (Norris 1984). Hapoia ovtd
e e emygipnon n Swgiuon, dev eiven timota dAko mupd pua SpacTnpdéTNTU, N
omoiu umoterei T0 Puciké PEGO TNE TPOGBNONS TOV TPOIOVTOV TG, MOTE Vi EMTELYDE]
n tovoon mg Cimong, n avénon Tov pepdion TG ayopds Kui KOT EMERTAON 1)
peyietonoinen tov kepddv (Runyon 1979, Ilunadonoviog 2005). To guivépievo avtd
dev By PTOPOVGE VU UV UTAGKOANCEL KOt TIG EMYEIPNOELS GTOV TOPEN TOV EMMAOL KU1
va anotehécel BN EMOTNHOVIKNG EPEVVOG KUl avVARLONG, e okomd TV euxpifmon
TG GNUEPIVIIS KUTAOTUONG TTOL EMKPUTEL GAAG Kot TOV TPoonTIKGY e£4MENS ™G OTO
pérlov. H Swpnuon rowmév anoterel éva otoyeio tov mpombntikod piypnatog mov
evtacosTul oT¢ mAgiow TG Aettovpyiog Tov pdpketivyk. Eivon pope palikng
EMKOWVOVIUG, ATELHOVETUL 08 OS¢ 1] OPAdES UTOUMV KUl EMYEPEL VUL EMNPEACEL 1) VUL
TEIGEL £var GUYKERPULEVO Koo (Zitog 2000, 2004).

I GUYKERPIEVY epyucic TUpovcIAlovTUl TU UMOTEAEOPUTU TIG EPELVAS GTOV
TOHEU TG SWPNUONC OTO YOPO TOL EMMAOL O€ TUVEALUOIKG eninedo, oe ProTeyvieg Kar
Projmyaviec exiniov [l OKOTO VU UvEYVOPGTEL 0 GNPAVTIKOS 1) Oy1 pOAOg TG OTOV
KAGdo autd. TNvetur mpoomdBewr vo kaBopiotodv oL yevikoi Kar eidikoi 6TOYOL TG
Sla@NIUONS, VU EVIOMOTODV T¢ KUPIOTEPU KPLTHPLL EMAOYNG SWPTIGTIKGOV HECOV, Kt
tEhog vo avaderyBovv Ta KUPOTEPH YPNOILOTOOVHEVE KUl UROTEAEGUAUTIKOTEPY
Swpnmotika péocu. Emmiéov emedn to émumlo o¢ mpoidv mupovordlel diaitepa
zrapexmpronikd (Horadomovrog k.a. 2004) apod dev propei va Talivounbel ovte oTU
£idn mpO™G avaykng, urid O0TE VU YUPUKTNPIOTEL KOl g €id0g ToAvTEAEiNG, v Kut
HEPIKEC QPOPES MUPOVGIALEL LVYNAD KOOTOS, N TAPOVOU Epevva Tupovatdlel eviupépov
Ot Pévo Y TIC EMEPNOELS TOL KAGSOL emimAov, 0OlA( KoL Y10 TOVS KOTUVAL®TEG TOVL.
INorti tTelakd 0 KatavaioTg Kakeital, avaloya [1E TIG AVAYKES KUl TO 160N TOV vt
T0 Kutatdlel oe pua ard Tic dvo KuTyopieg, evd 1 Emyeipnon Kaisitul va Tov
kaBodnynae Le faon tov tpémo mov Sragnpiler ta TpoidvVTU ™E.

2. Yhaka kar péBodot.

[No ™ ovykévtpoon tov  dedopévov g TPOTOYEVOLS  auThg  EpEuvag
pnoonomOnke og uébodog auty ™mg ovvtadng, cvkhoyig kar eneepyaciog 10IKa
Sounuévov tpetdéTuTeY epoTHUToioyimy. Ot epguvntés HTav edikol EMOTHHOVES KUt
umeLBHvVENKAY NECH CUVEVIEDEEMS, OF KUMOI0 OTEAEYOG TNG EMZEPNONG EMAEYHEVO
voTepa umd Waitepn Swdikucie Kat Beopodpevo wavo va amavtijoer. H épevva
mpuyputorombnke oe Tuyaio deiyia mAve omd 50% TV EMYEPHOEOY TUPUAYOTNG
eMMAOL Ge OAN T G OL OToieS NTUV Kutuympnuréveg otov Katdhoyo g ICAP mov
dnnocievfnke to £tog 2005. H Sdpxewa mg Epevvag S16€iybn und to Mdpmo tov 2005
©g tov lotvio Tov idov £tove. O1 gporoels erkéyxbnrkay (e TpOTO TETOW GOTE va gival
OCUVTOHES Kat KaTavonTég yid Tn duvatr] digukdiovor tov epoThpevey. Apyika £yive
NWAEKTPOVIKT] KUl TU{LIPOLIKT] UTOGTOM] TOV EPOTNUATOAOYIOV GTOVS LVAEVOVVOVS TOV
eMEEPNCEOV. AKOAOUBNGE KUl SIEVEPYEIU TPOCOTIKOY CUVEVTELEEDV Y1U CUITANPOCT)
neyodvrepov peyEBoug Seiyputos Kat 6To TEh0G EAEYYOE OLMV TOV EPOTNUUTOAOYIOV.
ZuvolKa cuyKevIpdBnKay, enedepydoTnKay Kut averidnkoy 26 epotnputordyid, NToL
nocootd 18% tou apyikov deiypatog 1 mocootd 10% mepimov Tov GLVOMKOD
TANBVGHOD TOV EMYEPHOE®Y TOV TEPEYOVTUV oTov kKatdroyo g ICAP. Ta edopéva
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Katayopidnkay, ensfepydomkay Kut avalDOMKay pEce ToL EIOIKOD OTUTIGTIKOD
apoypapuatog SPSSWIN ver 11.0 kou éywuv o1 oxeTikoi £heyyor oLYVOTHTOV
(Frequencies), mepiypugikng otutiotikig  (Descriptives)  kut  SwuotuvpOoemy,
(Crosstabs), ekéyyov avelapmoiog petafd dhov tov petaflytdv pe o kprmjpo X2
(Norusis 1997, Dennis and Duncan 2003).

3. Anoteléopata.

3.1 To mpogii Ty emigeIpligeny TS Epsvvas

ARG TO OUVOAIKO Oty g Epeuvug Ot IEPIGSOTEPES EMmyEpNoeLs eivon oL ALE. pe
mo60oTtod 34,6%, evd ukokovbobv o1 vrorowmeg popeés (Zyue 1). Ocov agopd tov
KUKAO gpyucudv Tev ev Adye empgeipficemv, Tu dmoteiéounata, Oeizvovv 0T o1
neprocotepes (77,8%), £xovv KiKAO gpyucidv peyuidrepo Tov €300.000, yeyovog mov
QuveEPOVEL OTL TPOKEITUL YIi ENMYEPNGELS LLEGOL 1] HEYAAOV NeYEBong TOL NTOPOLY Vi
dwbécovy éva mood yw T Swpnuony Tov mpoidviov tove. H mupayoy tov
TEPIGOOTEPMV EMYEPNOEMY Elval JUKT) oe &vo mocootd 68% (Eynpa 2), evid T0
TOCOCTO TOV EMYEIPNCEMY TOL TUPAYOLYV EMTAU HOVO KATA Tupuyyehio avipyeTal
1ok 610 12%. Avtd 10 GTOLYEIO Eival SNUUVTIKG KUBOS OL EMYEIPNTES TOL SOVAEDOLY
{OVO KUTOTY TOPUYYEMDY, £X0DV AYOTEPT] UVAYKY UTO W@ TOV EXITAGY TOVS
o0& oYEoN JE TIG UTOAOITES.

Anzmny 000

121000 181000
E%

Zyjpna 1 Nopikn) pHop@i] Kat KOUKAOS EPYUOCIHY TOV EMEPHGEMY TNG EPEVVAS
Figure 1 Legal form and tumover of the enterprises of the study

Tun onompivn

Zyqma 2 Eidog napaymyig Tov emyeipfioemy TG Epeuvag
Figure 2 Production type of the enterprises of the study
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3.2 H diapijuion oTIS £1AnVIKES ERIYEIPIGEIS ERITTAOV.

L10 epOMUE KUTE TOCO Ol EMZEWPNHOELS UCYOAODVIOL HE TN Sw@ipon Tov
TPOIOVTOV TOUG Ot 3 oTig 4 EMYEIPHOEIE TPUYNUTOTOIOVV KUTOWS HOp@iis Stugnuon.
MOGOGTO UPKETH YNAO ov avaloylotolpe T SUOKOAES TOL KAGSOL KOl TO LYNAO
KOGTOG oL €L 1) Sra@ipion kon ek oe péou palikng enworvoviug (Snjpa 3).

e
ans

Iyjpa 3 Awpnuen) tov apoidvioy
Figure 3 Products advertisement

Ta mopumdve) umoTEALGUUTY, CLGYETIOTHKUV TOGO WE TI| VOMHIKI] MOPQN TOV
EMYEPNCEMY, (GO KO1 HE TOV KOKAO EPYUGIOV TOVG. ATO TNV TPAOTNH GLGYETION dgv
TPoEKLYE KOO Eerabupn GyEon Ne To av yivetan 1) O Sw@nuon. Avapopikd pe
CUCKETION TNS SWPHINGIC KUL TOV KUKAOL EpYUCIOV, UVANEVOTUY TS Ol EMYEPHOELS
mov dev Swpnpilovv Ta TPOIdVTU TOVE, O1 omoies uvépyoviu ot £va TocooTod 23% urd
TO CUVOMKO Ogiypa, Bu NTOV EMYEPNOES e MIKPO KUKAO spyucudy, AvtiBétme dpmg
TupamPRONKE TS OGAEC Ol EMYEIPNOLIC MOV OEV KAVOLV SUQNIIGN UVITKOVY GTIV
Katnyopia ToV neyGhov smyepicemv, Sniadn emyepRoel pe KOKAO EPYUCIOV
neyarvtepo tov €300.000. Or yevikoi otool OV BETOLV OL EMEPICES PEGH TNG
SwENHIoNg aQopody TV adENoN TOV AOANGE®Y, TNV AOENOT TOL HEPBIO TG ayopds
Kt v abEnon tov képdove. Qg YEvIKOg 6ToY0g e dapiiuong kubopiletar n avinon
TOV TOMGEOV, evdd | oTIc 5 emys|oelg GLUUREPIELUPE KUl TOVG TPEIS YEVIKODG
GTO0VS TOL TEMKAY KUTd TNV TUpoVsd Epguva (o 4).

Autnon pepsSioy
Dka ra mapamiv ayapag
20% 20%
Auinan xipdaug
5%

Alknon muMauee
56%

Zypa 4 Kupotepot yevikoi 1o ot Stogipiongs.
Figure 4 Major aims of advertisement
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Emmkéov nmibnke and 1i¢ emysipioels v emAsfouv TOVG ONUAVTIKOTEPOLG
EIRONg GTOYOVS Yia T Swipiol), Retadd oKTh emAOYdY OnoOg Ty KubEpmel TOv
OVOHOTOG, TNV TANPOPOPNCY TV MEAUTOV, T1) £10AYOY EVOC VEOL TPOTOVTOG KAT
Iynua 5), Ot 8ho kuptdtepor ewdikoi otoyor TG da@iuong eivat 1) KabiEpoon tov
OVOPOTOS TG EMYEPNONG Kitt 1) SNUIOVPYIE KAIPATOS EPTISTOGUVIG 68 T0c00To 57,1%.
Eriong onuavtindg otoyoc eaivetar 0Tt givat 1) adénon tov aplBpod tov neidatoy ot
nocootod 46,4%. ALiler vo avupépovps 6TL EAANOTEG EMYEIPCE DEMPOVY MG EIGIKG
OTOXO oG SIEPNHICHS TV AVTIOPUTN G AVIAYOVIOTI|, YEYOVOS TOV UMOSEIRVIEL TMS 1)
SwpnuoTiky molTki puag enyeipnong, de yupaleton pe Pacn TG EVEPYEES TOV
avTeyovioTdy, uikd pe Pacn toug SKoNE TG 6TOYOVS. AKOM TPOKLITEL GTL TOAD Alyeg
ETYEIPI|OELG EVILUPEPOVTUL VL EVIIHEPMGOVY TOVG KATAVUAMTEC Y10 THV EICUYOYY TV
ayopd evOg VEOL TPOIOVTOG,.

AGEnan aptBpol TEAATWY

AdEnon mwAdocwy [

Anpioupyia kKAigareg epmartoguvng [ 1%
Eloaywyr véou mpoiovreg [
MAnpopopnon TeAariy §

AUgnon evdidpueawy pegoiaBnriy

Avridpaon ot avraywviaTrh

KaBiépwon ovoparog 1%

0% 10% 20% 30% 40% 50% 60%

e S Koplotepot etdikol otoyot Stu@ipiongs.
Figure 5 Major specral aims of advertisement.

AvaQopik( pPe To Gy upoTEPU SIHENMCTIKG PECH OTOV KAGSO TOL EMIMAOY, O
UTGVTICELG TTOL OO1)YOVV GTO CUUMEPUCHUY TOS T¢ KOADTEPH PECH MU SWwPiMoN sival
Ta TEPOdIKG, TO6O Tu KAUSIKG, OGO KUl GUTE TOV UCYOMOLVIUL HE TNV YEVIKOTEP
Swekdomon tov omtod. Avifétong to péca mov Bempoivicn advvanu Y Su@ipion
gival 0 Knuatoypaeos, to Tuyudpopsio kot ot 0dnyoi uyopdv. Evionmon npoevei to
YEYOVOG MG 10 pudld@ovo aArd Kau 1) Thiedpaon dev cupmepednkay ot Woyvpa
dapnuoTikd pécu Kat pGAAOV 0 AOYOG YU ouTO EiVEL TO GPKETE LYNAO KOOTOG TOV
ovykekpyévov péocov. Ilepocdtepeg and TG JoEG emMyEPNoES TOL JEiyNUTOg
UvEQEPAY TTMG 1) SUPIIUGT| TOVS YIVETUL UV TUKTU YPOVIKE SIHGTNNATE, EVE HOAIS pia
OTIG TECOEPIS EMYEPNOELS drapnuiletul cvveydg. X Jua TPOCTABEIN VU GUGHETIOTEL 1)
ZPOVIKI] TIEPIOOOG KUTA TNV OTOia YIVOVTUL Ol JLUQMIICELS KAl TO OIKOVOIKG uéyebog
TOV ENEPNCEOV, TU ATOTEALCHATA EJEIEUY TS 01 MIKPES EMYEIPIOELG EMAEYOVY TOTE
Bu Swenpicovy Ta mpoidvTa TOLg avaloye He Tic TeMoe Tovg. Eniong duvatdmta
OVVEYOVG SLUPIIIONG £OVV LOVO Ol ETYEIPOEIG UE PEYOAO KUKAO EPYUTIDV.

Xng emOpeveg epmtioelg mov TEOMKav emduwydnke va Swmotwbei o Pabudg
CUHUETOYIG TOVG O EAMVIKES 1 SieBveig exBEcels eminmhov, kubidg emiong kut o Pubpog
OV O1 EMYEPIGEIS UVTEG £XO0VV aoyolnbel ue To SudikTvo eite Y amhi) evipépmo -
SlwPpon, eite Y1t TOMICELS 1] UYOPEG PESH TOL SIIIKTVOV. ARG TO GUVOLIKG deiypu
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Npakrika 13 NaveAAnviov Aacoloyikoy Tuvedpiov g EAANVIKAG AacoAoyikng Eraipiag
(ApGua 7-10/10/2007), 1dp0g I, oeh. 250-260.

v spomhévioy etaumav, 1 ot 2 cvppetéyer o exbéoeg, mOC0GTO HAARoOv
avapevopevo. Xyetikd pe to Swdiktvo, £ve mOAD peydio mocootd (68%) Swbiter
TpocomK oehidu uhid ukéun PPoKdNUcTE 68 upyIKd OTASI OYETIKA NE TIg ayopés 1
TOAMGEIS LECH ULTOV TOV MPOCHTKGOV Gekidmv, agol ndkg 1 otig 10 emyepnoeg 10
Kaver autd. Na pie SlgnoTiK Kupmavid, EKTO6 Und Tovg 6TOYOVS, TOL avaPEpHKaY
O AAVE, ONUAVTIKO POLO QuiveTdl vu TAilouy TO YUPURTNPIGTIKE TV TPOIOVIOV T,
onoiu mpémer va tpofdilovran oty dwgijiuan (Tyfua 6). O emyepicelc ™G Epevvag,
amAvToUY OTL O ONUAVTIKOTEPO YUPUKTPIOTIKG Bempodv v Kok Tl evog
TPOIOVTOZ, EVO CNUUVTIKO YUPUKTNPMIGTIKG Dempeital To TOCO EAKDOTIKG Kdl £DYPNOTO
gival. H emokevi] petd Ty mdAnon evog mpoidvroe, ivonl 10 YapukmploTikd pe mv
FOLMAOTEPY) TPOTIUNGY YIUTE Ol TEPIGGOTEPOL ENTICTEVOVIOL TN SUYPOVIKOTNTU TOV
TPOIOVIMV TOVE.

KaAn 1ipn

EAxuotikotnTa
EuxpnoTtérnra
AlaypovikéTnTa

AcgdaAsia

YTnpeoieg HETG TNV TTWANGN

Zjpa 6 Ta katuldnrOTEPU YUPUKTPIOTIKG SIWQPIIIOTG £vOG ETITAOD.
Figure 6 The most proper charactenstics of furniture advertisement,

Avupopikd lle To OGO ONUUVTIKY Dempodv o1 emyelpnoelg ) Sla@HaY, Ot
TEPIGOOTEPES MGTEVOLY TME 1] SLPILUCT TOV TPOIOVTOV TOVE EiVUL UPKETY erUpaiTnTn
(56.5%), evdd Jyotepor ) Bempolv amordtes anupuitnty (39,1%). Téhog éva moAd
KPS TOGOGTO Kpivel 0T 1) Stupijion dev sivat KubBGiov onuavTiky .

A apasm
39.1%

Zypa 7 Inpoavukdmta Supiiong.
Figure 7 Advertisement’s significance
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Evo moAd onUovTIRG KOHUUATE TOV HiYROTOC TOL LAPKETIVYK, &ival KOt 0 EAeYy0¢ TS
wavoroiyong tmv mekatdv. H nietoymeia tov emyeypiceov amdvinoe 0Tl yivetat
avtdg 0 Ereyyog ot mocootd 83%. [Switepn apocoyn divetur oTig vIpEsieg PeTd TV
TOANOT UTd TIC TEPICCOTEPES EMLYEIPNGEIC KU UPKETES TUPUSEYOVTHL TMS O1 GTOYOL Kt
Ol OTPUTNYIKES TOVS updooovtutl Pe Pdon Ty IKuvomoiney tov TEAUTOY TOUS, OTMS
EMIONG KUl 1) UVTHYOVIGTIKY STPATYIKY Tovg Puciletutl 6Ty KOTuvonon Tmv aveyKdv
TOV TEAUTOV TOVS. AKONU vIOSTPICoVY 6TL yiveTur ovyvOg Eheyyog eSLTNPETNONS TV
UVILYKOV TOV TEACTHY TOUG GAAL 08 UKPITEPO TOGOCTO (MO TO mponyoLuEvy (Tyjue

i) Uk g e ﬁwa‘_
|
i ‘m""i”"‘_
i e S _
i B mm_

] (] G
am V. am g

® a

Zypa 8 AS0AGYNON IKAVOTOINGN G TEAUTHV.
Figure 8 Customers satistaction evaluation.

H npodinon cmpilerur Kupimg oe TPpocpopeés oTIG TIHES TOV TPOIOVTI®MV arrd Kot
oTIg EVKOAiEg minpoc. Ot emyepioelg Aowmov Bempodv 0Tl 0 KUADTEPOC TPOTOS
TPOCEAKDONG VEOV TEAUTHV &ivol vo OTOYE0OLV OTU OWKOVOMIK( otoryein &vig
TPOIOVTOC, T OOl PUOIKE UmOTELOLY pali e TV TOWTNTU EvOg TPOTOVIOS TOVG
peyurdrepoue moOrovg €xEng tove. H mpoopopd vmnpecuhv uv Kar givar and Tig
CNUAVTIKEG LINpeGieg mov propel vu apdo@epe o emyeipnon dev elval otig
AMAVINOEIS HE TO HEYUADTEPO MOCOOTO YaTi Alyo moAL bewpsitar gutovénto Ot
TPOGEPEPETUL Umd Ohovg. Ot Tpocpopés ae TpotdvTu Katarupfavouy v teieutai
BEan oy epdpynon avT Yt mBavov v Bempeiton dohIpopog TPOTOC TPOHONGIS
TV TOMGEOV (Synua 9).

| ; Bl NEooWwopes OnG TUES TV TTPa AV
B Eunolisg mAnpuIL G

» —-J‘ | B Deagn
| B Npoopopd Urmpeouy
‘ Mpoowopts ac mEaIdv
|
"
|
-

Zyiqpa 9 Tporor npodOnong Tolcemy.
Figure 9 Sales promotion ways
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Iyeuka pe To pEce pe TN PEYaAOTEPT) HEAAOVTIKY] amiynon 1 pudlo@oviki
Swpfuon guivetar va cvykevipdvel 10 HIKPOTEPO M0c0oTd (8%) pe peydhn Swupopd
and ta Ghhe péoa (Zynua 10). H Srudiktvakn) S1a@iion cuykevip@vel T0 peyaliuTepo
no6octd mpotipnonsg (40%). pe devtepn ™V trheontiky (32%), ukkd Oyt pe TOGO
onuavtiky dweopd. Ot unuvticec Tov d6BNkay eivol davapevouevo Tmg aKorovBodv
TIC TACEIC TS EAOYNG MIOS KUl TO JadiKTVO OVONEVETOL VU KUPWPYNGEL TO ETOPEVH
povia, evdd 1 ThAeopaon Ba dwutnprioet otadepn) ™) onpavtikiy B£01 TOL KATEYEL GTOV
Tongw g dapnmons, evd avribera ta éviuma péEca cuvey®s yavouvv Edugog. Oocov
upopd TNV EVIIIEP®OI] OTOV KAGSO NG Srw@ipione, &ve TOAD HEYGAO MOGOGTO
eVOWQEPETOL YU TNV TPUYHATONOMOTN Cepvapiov LE OKOMG TNV EVIIEPOOY] TOV
EMYEPNGEGV YIO TN SWPNLION KOl TO APKETIVYK 6TOV KMGSO Tov emimAov (Eyfua 11).
Télog, avaupopikd e ta npoPinpute oTov TOpEn ™G Sre@NIuong 01 TEPIGGOTEPOL UTd
TOUS EPMTIMUEVOVE GLUUEMVOLY TS TO HeyuddTepo mpoPinua eivar n érkewyn
eCedikevpévor  mpocomikoy (oe mocootd 40%), mpéPlinua 1o omoio odnvel Tig
eMyEPNoE; va ovuBéTooy TN Sl@iuon Tov TPoIdVIOV TOvE O EEMTEPIKA
Swenuotikd ypueein. To Sevtepo peyurvtepo mpéPfinpe mov avryetomilovy o
emyelpNoELS eivat o8 T060oTO 30% 0 TPofANHATIoNOS TOVS Vi TO av 1) StuETjpIoN €181
™MV UrapuitT] om)Non OT0 KOWwd Kol YU aUTO TO AGY0 UPKETES EMYEIPI|CES
emiéyovy gite va ) Swenuiovrar xadorov, site va Srwenuilovtul ava upord ¥povikd
SwoTipute 6tuy UvTés To Kpivouy umapaitmto. To vynké kéoTog TOV Swpnpiceov
givar 1o TEhevtuio mPOPAnuo mov evromilovv O EMYEPNOES OTOV TONED TG
Sweuone, mog Kar av eivan Wwitepe omodonikny  pn dwgruon 10 KOGTOG SevV
koppavetar kan 1660 v OWY).

Ipipa 10 Eidn Swupipuong pe ™ peyuidtepn nelhovnikt amfiynon
Figure 10 Types of advertisement with the biggest future impression
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Moo sy oot
BAro wpifhnge 10.0%
200%

Tyjpe 11 Eviuépoon yw ™ Sweiuon péoon cepvopiov kut mpoPfiipata otov
TOHER TNG S1UPTLHIOG.

Figure 11 Information on advertisement through seminars and problems at the sector
of advertisement.

4. Tupnepacpate — ovlnTRON.

‘Onwg TPOKLRTEL UTO TV TUPOLOA EPEVVY. 1) TASIOYQiU TV epOTREvIoY Bempel
™ ST TOAD CNUAVTIKY K O £VU avATOCTUCTO KOPLATL TG Asttovpyiug g
EMEipnog Toug. Lyedov ohec Swpnuilovv te TPOIOVTU TOVS TOVAAICTOV v TUKT(
¥POvIKG Swotipata. Awgnpilovtds to TPotdvIU TOVG 01 EMYEIPNCELS. oiyoupa DELOLY
Ve TETOYOLY KATOWDS 6T0%0Vs. Baoikdg otoyog eivan 1) avénon tov tol\oeny, KAt
7oL Bt amoPEPEL Kal TV oVENCT TOV PEPSion TG AyopUs, UVUTOPEVKTO OUMS KU1 TOV
képdovg. Extog Opog umd toug Bucikois enTtong 6Tdyovs, GTHV TOPEiR TOV GYESIOOHOD
KoL TG VAOROMONG (oG SW@NIICTIKIG KOUTdviag, sCUmNPeEToOuVTOL Kat EMPEPOVS
181kl 0TOYO1 OT®S: 1) KUMEPOON TOL OVOIUTOS TG EMYEIPNONG OTO UYOPUSTIKO KOWO
Kot 1) Snpovpyic eveg KAMPOTOS EPMIGTOCUVIG HE TOVG KUTOVUAMTES, OETIKY EVTORMOT)
TAVTOE TPOKUAEL TO YEYOVOG OTL GV (pECOg OTOYLS dev emdibketat 1| uvTidpuoy ot
KATOWOV UVTUYWVICTI], TOL UTOSEIKVDEL OTL 1) SWUPIMICTIKY TOMTIKT TOV TEPIOCOTEPMV
emyepioemy Sev yupektpiletul and omaocumdikés kwnoe, oArd Swmpel o
oTubepi| Kut SUREPIGTATMUEYY Topeiu.

Yte miuicw TOL OMOTOL OYESACUOD, amUPUiTNT) Kpiverul kat N KOT@Alnin
gm0yl Tov pécov oto omoio Ba mpoPdiketat ) Swenwon. a myv 660 10 duvatd
omoTOTEPY EMAOYT] TOVL HECOV, mPémel vo uerenfolv kar va adodoynbody kdamowa
Kpuripia. QG ONUAVTIKOTEPU KPITPW eival 1) OROTEAECHUATIKOTNTH KAl 1) KVKAOQOpia
TOV HEGOL, EV( OWKOVOMIKG oTolEin Ommg 10 KOCTOG TG XPNOIS TOV PEGOL KUl O
Swhéoyog  mpovmokoywouds vy dwenpuon  rupPavoviul  coPupd  vmoy).
Zopmepuopatikg SlumoTOBKE MG TO KUPOTEPO HEMIUE TOV ERYEPNCEOV givul 1)
SweMuon toug v Exgt 060 TO SuvuTOV pPEYUAVTEPO EVPOC AMIYNONG, GOTE va
agmevbuvBodv oe mepwocodtepovg mbovols ayopactés. Pvowda to péyebog g
Swenong Kut 1 ERA0YN TOV PEGOV dev MPEMEL v EEQEVYOVV UTO TC OIKOVOLIK(G
dedougva g enyEipNONG.

Me Bion 1o cuvduaopd urodoTkOTNTUS Kat KOGTOVG, Ta EVILRY PHESTH OTmS KAadIKG
TEPOSIKA KUt TEPOSIKG SIUKOGHNONG OTTUDY, BE@POVBVTHL TU ISUVIKOTEPY KUl YU AVTO
ypiCovy peyakvtepng mpotipmons. Méoa 6mog 1 mhedpuon Kut to padweovo, to
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onoig £youy HeY HEYUADTEPY UTYNO1] OTO KOO, £X0VV OHME KL TO AVGAOYO LYNAS
KOGTOS TPOTIAVTOL UTO MYOTEPES EMYEIPY|CELS, TIC OIKOVOIKE 0 EVPmOTES. AuTd To
dedopéva mov avrikatomTpifovv TN ompepwvi] Katdotuow, eivur moAD mBovO va
SagoporomBoidy ato péihov, Aoym TOV CUVEXDV Kdl EVIOVOV KOWWMVIKOV aAlaydv.
Av ki givan Kowvdg omodertd 0Tt To dwudikTvo givar 1o péco mov Ba ypnoyonoeito
OAO KL TEPIOCOTEPO GE OAOLG TOVC TOpElS ™S (NG pag, umd TV ekTaidevon mg TG
ayopic, puivetal Tog dev éxel kepdioer akdna OLOKANPOTIKG TOV TOpER TNG Srapruomg
Kat Giyoupa Oy1 aKOHU TOV TOPED TGOV aYOpOV Kal TV TOACE®Y OTm¢ avupepbirapne
nponyodpeve. Evd avtifeta n tmiedpaon gaivetar va kepdiler £dupog perhoviikd oty
avopétpnon pe v évrorn Sweipuon 1 onola eivar  To £iog Tig  Sweiucyg mov
EUMGTEVOVIUL TdPU Ol TEPIGOOTEPOL. ATO TU UTOTEAECHUTU GLTA SWWPUIVETUL TOG 1|
Lovrav) ewova kat o fyog Ba eivar 1 amoteieopunikotepn pébodog Swermong
NELLOVTIKIL.

Ev kutakheidr, Bu Ntav peyadn mopaienyn va pnv avagepboope ota npofirjuata
OV Topéd TNG Sl@IoNS Ta Onoie Eivul PEV ONPAVTIKG, UALE Ot kKan avomépPinty,
Inuavtikotepo zapaktpiletar 1o apoPinpa ™g EAreyng eCEISIKEVIEVOV TPOCHOTIKOD
otov KAGdo Tov emimiov yeyovog mov mpokuiei peyddn eviimmon ywati Oeopeitut
BéPuro T vadpyovy dTopU ME TIC KUTAAANAES YVMOEL KL THV ERTEIA 6T Siuipuon
OV UROPOVV VU TPOGPEPOLV TIG VANPEGIES TOUG OTIC emyeipioers. BéPuwa n npdohinyn
TETOIOV UTOpOV TPOHTOBETEL Kut TV adénoy Tov eddmv g enyeipnong ta onoin
iomg Sev dikaoroyovvran 6tav 1 Swpnuon yivetar meprodikd kKar oyt cuveymg. Alko
TPOPANIL COUPOVU PE TV TEPOVOA EPEVVU UTTOTEAEL KAt 1) TEPOPICUEVT UTILNOT| TNG
Swenuong. Avtd umopei va epiVELTEL ®¢ EAmic oXEdacuos Kat | 6OOTY
a€1oAOYNGY) TV KMITNPI®V ETAOYIG TOV 6OCTOD PEGOL, TO ontoio propel va emhvBel ue
KOTAAANAY EVIHEP®ON PEC® ECEISIKEVPEVOV SELVUPIOV Y1t TO TPOCHTIKD.
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